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Gen Z, 29%

Younger Millennial, 29%

Older Millennial, 42%

Payers or donors tend to be older.
Percent of Americans ages 16 to 40 who pay for or donate to news

Gen Z, 42%

Younger Millennial, 26%

Old Millennial, 32%

Percent of Americans ages 16 to 40 who do not pay for or donate to news

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Older Millennial

Younger
Millennial

Gen Z

Overall

Pay or donate Do not pay or donate

Half of Gen Z and about two-thirds of Millennials pay for or donate to 
news content.
Percent of Americans ages 16 to 40

%

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Asian

Hispanic

Black

White

Overall

Pay or donate Do not pay or donate

A majority of Gen Z and Millennials across races and ethnicities pay for 
or donate to news content.
Percent of Americans ages 16 to 40

%

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Urban, 35%

Suburban, 44%

Rural, 20%

Payers and donors are more likely to live in urban areas.
Percent of Americans ages 16 to 40 who pay for or donate to news

Urban, 25%

Suburban, 48%

Rural, 26%

Percent of Americans ages 16 to 40 who do not pay for or donate to news

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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4 hours or less, 
39%

5-8 hours, 
33%

9 hours or more, 
27%

Payers or donors spend more time online and connected each day.
Percent of Americans ages 16 to 40 who pay for or donate to news

4 hours or less, 
49%

5-8 hours, 
31%

9 hours or more, 
19%

Percent of Americans ages 16 to 40 who do not pay for or donate to news

Question: In a typical day about how many hours do you spend online?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Finding information about
                         things to do

Just scrolling

Listening to podcasts or
              watching videos

Checking weather, traffic,
   or public transportation

Researching topics or
        pursuing hobbies

Keeping up with what is
     going on in the world

Shopping or researching
                           products

Reading and sending
                   messages

Keeping up with friends
                       and family

Checking and sending
                             email

Streaming music, TV, or
                             movies

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

Payers or donors are more likely to keep up with what is going on in the 
world, research topics, and listen to podcasts or watch videos.
Percent of Americans ages 16 to 40

Question: Which of the following activities, if any, do you perform regularly online?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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I seek out news and 
information, 45%

I mostly bump into news 
and information, 54%

Payers or donors are still more likely to bump into news rather than 
seek it out.
Percent of Americans ages 16 to 40 who pay for or donate to news

I seek out news and 
information, 27%

I mostly bump into news 
and information, 71%

Percent of Americans ages 16 to 40 who do not pay for or donate to news

Question: Choose the statement that best describes you, even if it is not exactly right. 
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Payers or donors are more likely to use traditional and social media to 
get news and information each day.  

Percent of Americans ages 16 to 40 who pay 
for or donate to news 

Percent of Americans ages 16 to 40 who do not 
pay for or donate to news 

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide. 

    
 

 

Do not use 
traditional 

media daily, 
44%

Use 
traditional 

media daily, 
56%

Do not use traditional 
media daily, 72%

Use traditional 
media daily, 28%

Do not use 
social media 

daily, 23%

Use social 
media daily, 

77%

Do not use 
social media 

daily, 38%

Use social 
media daily, 

62%
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 Comment on articles on
           news organization
                            websites

Email about news stories
    with family and friends

Share news stories on my
                  social accounts

  Comment about news on
social media when friends
                  or family post it

Comment about news on
 social media when news
        organizations post it

Text or privately message
   about news stories with
              family and friends

Talk about news in person
      with family and friends

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

Payers or donors are more likely to engage with news.
Percent of Americans ages 16 to 40 who do each at least daily

Question: How often do you do each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Nextdoor

Twitch

LinkedIn

Reddit

Twitter

Snapchat

TikTok

Instagram

YouTube

Facebook

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

Payers or donors are more likely to get news from social platforms.
Percent of Americans ages 16 to 40 who get news and information from each at least daily

Question: How often, if at all, do you get news and information from each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Other

Home decoration or
home improvement

Style, beauty, fashion

Sports

Personal wellness
        and self-care

Health and fitness

Gaming or puzzles

Food and cooking,
recipes, restaurants

Celebrities, music,
            TV, movies

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

Lifestyle topics
Percent of Americans ages 16 to 40 who follow each topic

Question: Here are some news and information topics. Which of these topics, if any, do you follow?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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                Foreign or
international news

Business and the
             economy

Race and social
                 justice

National politics or
          government

State or local
politics or gov.

Healthcare and
     public health

The environment

Schools and
   education

Social issues

Crime and public
                   safety

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

Hard news topics
Percent of Americans ages 16 to 40 who follow each topic

Question: Here are some news and information topics. Which of these topics, if any, do you 
follow?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Information or advice
   related to parenting

Information on voting

       Information about
housing, places to live,
                     buy or rent

  Advice about managing
money, debt or investing

Information related to
         your job, industry,
                     profession

  Information related to
 health or mental health

Information related to
                      COVID-19

   Information on traffic,
transportation, weather

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

News you can use topics
Percent of Americans ages 16 to 40 who follow each topic

Question: Here are some news and information topics. Which of these topics, if any, do you 
follow?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.

%
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Do not pay or
           donate

Pay or donate

Overall

Always/often Sometimes Rarely/never

Payers or donors are more likely to investigate opinions different from 
their own.
Percent of Americans ages 16 to 40

%

Question: How often, if at all, would you say that you click on or investigate opinions you see in 
your social media feeds that are different than your own?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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I use apps or settings in my
  devices to track the time I
             spend on my phone,
   computer, or other device

I set limits on the amount of
time I spend on my phone or
                                  computer

I feel worse the longer I’ve 
been online and connected

   I pay attention to the way
certain products try to keep
                            me engaged

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

Payers or donors are more aware of how products may manipulate 
them online.
Percent of Americans ages 16 to 40

Question: Do any of the following statements describe the way you interact with online content, 
or not?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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News media as a whole

National news outlets

Individual journalists
you may follow online
or through newsletters

Local news outlets

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

Payers and donors have a more positive view of media as a whole.
Percent of Americans ages 16 to 40 who say very or somewhat positive

Question: For each of the following items related to the news media, please indicate whether you 
have a very positive, somewhat positive, neither positive nor negative, somewhat negative, or very 
negative view of that item.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Make the news entertaining so
  people will pay attention to it

Provide forums for community
                                   discussions

Act as a watchdog of powerful
              institutions and people

Report on possible solutions to
                     problems in society

          Help people understand
communities unlike their own

Make it easier to find important
                         civic information

 Provide diverse points of view

Be neutral

Be fair to all sides

Verify and get the facts right

Overall (16- to 40-year-olds) Pay or donate Do not pay or donate

Those who pay or donate and those who do not have differing 
journalistic priorities.
Percent of Americans ages 16 to 40 who say extremely or very important

Question: Next, how important do you think each of the following is for the news media to try to 
do?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Print or digital newspapers Email newsletters, video, or audio from
independent creators

Gen Z and Millennials are twice as likely to pay for or donate to content 
from independent creators as opposed to newspapers.
Percent of Americans ages 16 to 40 who pay for or donate to each

Question: Please select any of the following types of paid products or services that you have 
regularly used in the past year. For each one, please check whether you pay for the product or 
service yourself, someone else pays for it, or, in the case of a nonprofit, whether you have 
donated or joined as a member. 
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.

%
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Gen Z, 25%

Younger Millennial, 
30%

Older Millennial, 46%

Older Millennials make up nearly half of newspaper payers or donors 
under 40.
Percent of Americans ages 16 to 40 who pay for or donate to newspapers

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Older Millennial

Younger Millennial

Gen Z

Overall

Pay for or donate to newspapers Do not pay for or donate to newspapers

Nearly 1 in 5 members of the Gen Z generation pay for or donate to 
digital or print newspapers.

%
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.

APNORC.org

20

24

26

21

22

80

76

74

79

78

0 25 50 75 100

Asian

Hispanic

Black

White

Overall

Pay for or donate to newspapers Do not pay for or donate to newspapers

1 in 5 Gen Z and Millennials across races and ethnicities pay for or 
donate to print or digital newspapers.
Percent of Americans ages 16 to 40

%
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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It helps me raise my family

It helps me save or manage my
                                            money

It helps me in my job

It helps me solve problems

It helps me stay healthy

It helps me find places to go
                      and things to do

  It helps me take action to
address issues I care about

I find it enjoyable or
              entertaining

It helps me feel connected to
                          my community

It helps me decide where I
                     stand on things

  I like to talk to friends, family,
and colleagues about the news

It helps me stay informed to be
                             a better citizen

Overall (16- to 40-year-olds) Pay or donate Pay for or donate to print or digital newspapers

Payers or donors to newspapers follow news to stay informed and enjoy 
talking to friends about the news.
Percent of Americans ages 16 to 40

APNORC.org

Question: People use news and information in different ways. What are the main reasons you, personally, 
use news and information?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 

%
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 Comment on articles on
           news organization
                            websites

Email about news stories
    with family and friends

Share news stories on my
                  social accounts

  Comment about news on
social media when friends
                  or family post it

Comment about news on
 social media when news
        organizations post it

Text or privately message
   about news stories with
              family and friends

Talk about news in person
      with family and friends

Overall (16- to 40-year-olds) Pay or donate Pay for or donate to print or digital newspapers

Payers or donors to newspapers actively engage with the news.
Percent of Americans ages 16 to 40 who do each at least daily

APNORC.org

Question: How often do you do each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Nextdoor

Twitch

LinkedIn

Reddit

Twitter

Snapchat

TikTok

Instagram

YouTube

Facebook

Overall (16- to 40-year-olds) Pay or donate Pay for or donate to print or digital newspapers

Payers or donors to newspapers use a variety of social platforms.
Percent of Americans ages 16 to 40 who get news and information from each at 
least daily

APNORC.org

Question: How often, if at all, do you get news and information from each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Pay for or
donate to print

or digital
newspapers

Overall

Always/often Sometimes Rarely/never

A third of those who pay for or donate to newspapers investigate 
opinions different from their own.
Percent of Americans ages 16 to 40

%

Question: How often, if at all, would you say that you click on or investigate opinions you see in 
your social media feeds that are different than your own?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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I use apps or settings in my
  devices to track the time I
             spend on my phone,
   computer, or other device

I set limits on the amount of
time I spend on my phone or
                                  computer

I feel worse the longer I’ve 
been online and connected

   I pay attention to the way
certain products try to keep
                            me engaged

Overall (16- to 40-year-olds) Pay or donate Pay for or donate to print or digital newspapers

Payers or donors to newspapers are aware of how products may 
manipulate them online.
Percent of Americans ages 16 to 40 who do each

APNORC.org

Question: Do any of the following statements describe the way you interact with online content, 
or not?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Older Millennial

Younger
Millennial

Gen Z

Overall

Pay for or donate to independent creators Do not pay for or donate to independent creators

Young Americans across age groups pay for or donate to content from 
independent creators.
Percent of Americans ages 16 to 40

%

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Asian

Hispanic

Black

White

Overall

Pay for or donate to independent creators Do not pay for or donate to independent creators

Over half of Black and Hispanic Gen Z and Millennials pay for or donate 
to content from independent creators.
Percent of Americans ages 16 to 40

%

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Urban, 37%

Suburban, 42%

Rural, 20%

Payers or donors to independent creators are more likely to be from 
urban or suburban communities.
Percent of Americans ages 16 to 40 who pay for or donate to independent creators

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.

APNORC.org

Democrat, 48%

Independent, 21%

Republican, 31%

Payers or donors to independent creators are more likely to identify as 
Democrats.
Percent of Americans ages 16 to 40 who pay for or donate to independent creators

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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I seek out news and 
information, 44%

I mostly bump into news 
and information, 55%

More than half of payers and donors to independent creators do not 
actively seek news and information.
Percent of Americans ages 16 to 40 who pay for or donate to independent creators

Question: Choose the statement that best describes you, even if it is not exactly right. 
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Nextdoor

Twitch

LinkedIn

Reddit

Twitter

Snapchat

TikTok

Instagram

YouTube

Facebook

Overall (16- to 40-year-olds) Pay or donate Pay for or donate to independent creators

Payers or donors to independent creators most often use Facebook and 
YouTube.
Percent of Americans ages 16 to 40 who get news and information from each at 
least daily

APNORC.org

Question: How often, if at all, do you get news and information from each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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