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Foreign and international news
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Housing, places to live, buy, or rent
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COVID-19
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Traffic, transportation, or weather

Food and cooking

Celebrities, music, entertainment

Several "hard news" and "news you can use" topics are followed at 
similar rates to "lifestyle" topics.

Percent of Americans ages 16 to 40 who follow each topic.

APNORC.org

Question: Here are some news and information topics. Which of these topics, if any, do you follow? 
Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Race and social justice

The environment
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Health care and public health

Crime and public safety

Social issues: abortion, gun policy, LGBTQ issues

National politics or government

National politics, social issues, and public safety are the most-followed 
"hard news" topics.
Percent of Americans ages 16 to 40 who follow most often.

Question: Which of these “hard news” topics do you follow most often?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.

%

APNORC.org



 

6

7

8

9

13

15

20

21

0 25 50 75 100

Information about housing, places to live, buy, or
rent

Information on voting, including how to do it, what
or who is on the ballot, or when and where to vote

Information or advice related to parenting, children,
or activities for children

Advice or how-to information about managing
money, debt or investing

Information related to your job, industry, or
profession

Information related to health or mental health

Information related to COVID-19, the state of the
pandemic, restrictions, or policies

Information on traffic, transportation, or weather

Traffic, weather or transportation, COVID-19, and health or mental 
health are the top 3 "news you can use" topics.

Percent of Americans ages 16 to 40 who chose these as 'news you can use' topics they 
follow most often.

Question: Which of these “news you can use” topics do you follow most often?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.

%

APNORC.org



 

 

 

 

 

 

 



 



Close followers of national politics are more likely to be older 
Millennials, affiliated with a political party, and college educated.  

Percent of all 16- to 40-year-olds in the total 
population 

Percent of 16- to 40-year-olds who most closely 
follow national politics or government 

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide. 
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Democrats are slightly more likely to consume news about national 
politics at least daily.

Percent of Americans ages 16 to 40 who follow news on national politics most often and get 
news on the topic at least daily.

Question: Which of these “hard news” topics do you follow most often? How often do you watch, read, 
hear, or see news about [national politics]?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Facebook, YouTube, and Twitter are the social media platforms used 
most often for news on national politics or government.

Percent of Americans ages 16 to 40 who follow news on national politics most often and get 
news on the topic from each platform.

*= less than 0.05%

Question: Of the social media sources you use to get your information about national politics or 
government, which one do you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Individual you know personally

National or local radio station account

       Media account that focuses on a
single topic (ESPN, Weather Channel)

Local TV station account

Account from publications that focus
                         on specific populations

Local news organization account

National or international newspaper
                                                 account

Online-only publisher account

National TV network account

Individual you don't know personally

Close followers of national politics and government get news about the 
topic from various social media accounts.

Percent of Americans ages 16 to 40 who follow news on national politics most often and get 
news on the topic from each social media account.

Question: Which of the following best describes how you get your information from social media 
about national politics or government? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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A blog, substack, or website of
                  someone you follow

Publications that focus on specific
                                        populations

Media organization that focuses on a
                                               single topic

Local newspaper

Online-only publisher

Word of mouth

Radio station

Search engine

Podcasts

Local TV station

National or international newspaper

Online aggregator that combines news
                                   from other sources

National TV network

National TV dominates as the main traditional source of news for 
national politics or government among the topic's close followers.

Percent of Americans ages 16 to 40 who follow news on national politics most often and get 
news on the topic from each traditional source of information.

Question: Of the other sources you most often get your information about national politics or 
government, which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Close followers of news on social issues are more likely to be women, 
Democrats, and belong to Gen Z. 

Percent of all 16- to 40-year-olds in the total 
population 

Percent of 16- to 40-year-olds who most closely 
follow social issues 

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide. 
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Gen Z and Millennials who live in urban areas are more likely to 
consume news about social issues daily than those in rural settings.

Percent of Americans ages 16 to 40 who follow news on social issues most often and get 
news on the topic at least daily.

Question: Which of these “hard news” topics do you follow most often? How often do you watch, read, 
hear, or see news about [social issues like abortion, gun policy, and LGBTQ issues]?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Facebook, Instagram, and TikTok are the social media used most often 
by close followers of news about social issues.

Percent of Americans ages 16 to 40 who follow news on social issues most often and get 
news on the topic from each platform.

*= less than 0.05%
Question: Of the social media sources you use to get your information about social issues, which one 
do you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Local TV station account

National or local radio station
                                      account

       Media account that focuses on a
single topic (ESPN, Weather Channel)

Local news organization account

National TV network account

National or international newspaper
                                                 account

Online-only publisher account

Individual you know personally

Account from publications that focus
                         on specific populations

Individual you don't know personally

Individuals and influencers are among the main social media accounts 
used for news about social issues.

Percent of Americans ages 16 to 40 who follow news on social issues most often and get 
news on the topic from each social media account.

Question: Which of the following best describes how you get your information from social media 
about social issues? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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A blog, substack, or website of
                  someone you follow

Local newspaper

Media organization that focuses on a
                                               single topic
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Online aggregator that combines news
                                   from other sources

National or international newspaper

Word of mouth

National TV network
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Search engines, national TV networks, and word of mouth are the most 
common traditional sources of news about social issues.

Percent of Americans ages 16 to 40 who follow news on social issues most often and get 
news on the topic from each traditional source of information.

Question: Of the other sources you most often get your information about social issues, which one is 
the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.

%

APNORC.org



 



Gen Z and Millennials who most closely follow news on crime and public 
safety are similar to the overall Gen Z and Millennial generations across 
key demographic characteristics. 

       Percent of all 16- to 40-year-olds in the total        
       population  

 

Percent of 16- to 40-year-olds who most closely 
follow crime and public safety 

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide. 
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College educated Gen Z and Millennials are more likely to follow crime 
and public safety news at least daily.

Percent of the public ages 16 to 40 who follow news on crime most often and get news on the 
topic at least daily.

Question: Which of these “hard news” topics do you follow most often? How often do you watch, read, 
hear, or see news about [crime and public safety]?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Facebook dominates as the most-used social platform for news about 
crime and public safety.

Percent of Americans ages 16 to 40 who follow news on crime most often and get news on 
the topic from each platform.

*= less than 0.05%
Question: Of the social media sources you use to get your information about crime and public safety, 
which one do you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.

%

APNORC.org

*



 

11

12

12

13

13

14

16

21

21

24

0 25 50 75 100

Online-only publisher account

       Media account that focuses on a
single topic (ESPN, Weather Channel)

Account from publications that focus
                         on specific populations

Individual you know personally

National or international newspaper
                                                 account

National or local radio station
                                       account

National TV network account

Individual you don't know personally

Local news organization account

Local TV station account

Accounts from local news organizations are the most-common 
accounts on social media for close followers of news about crime and 
public safety.

Percent of Americans ages 16 to 40 who follow news on crime most often and get news on the topic 
from each social media account.

Question: Which of the following best describes how you get your information from social media 
about crime and public safety? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Local TV stations are the predominant traditional media source for 
news about crime and public safety.

Percent of Americans ages 16 to 40 who follow news on crime most often and get news on 
the topic from each traditional source of information.

Question: Of the other sources you most often get your information about crime and public safety, 
which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Information about COVID-19 is a popular topic for Gen Z and Millennials 
across generations, gender, and race and ethnicity. 

Percent of all 16- to 40-year-olds in the total 
population

Percent of 16- to 40-year-olds who most closely 
follow information on COVID-19

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide. 
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Daily consumption of COVID-19 information varies by age, geography, 
and education.
=

Percent of Americans ages 16 to 40 who follow news on COVID-19 most often and get news 
on the topic at least daily.

Question: Which of these “news you can use” topics do you follow most often? How often do you 
watch, read, hear, or see news about [information related to covid-19 such as the state of the 
pandemic, restrictions, or policies like mask and vaccine mandates]?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Facebook is the most-popular platform for information related to 
COVID-19.

Percent of Americans ages 16 to 40 who follow news on COVID-19 most often and get news 
on the topic from each platform.

*= less than 0.05%
Question: Of the social media sources you use to get your information about information related to 
COVID-19, which one do you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials receive information related to COVID-19 from a 
wide variety of social media accounts.

Percent of Americans ages 16 to 40 who follow news on COVID-19 most often and get news 
on the topic from each social media account.

Question: Which of the following best describes how you get your information from social media 
about information related to COVID-19? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Local and national TV are the most-common traditional sources for 
information about COVID-19.

Percent of Americans ages 16 to 40 who follow news on COVID-19 most often and get news 
on the topic from each traditional source of information.

Question: Of the other sources you most often get your information about information related to 
COVID-19, which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials who follow news on health or mental health most 
closely are broadly similar to the overall Gen Z and Millennial 
population. 

Percent of all 16- to 40-year-olds in the total 
population

Percent of 16- to 40-year-olds who most closely 
follow information on health or mental health

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide. 
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Gen Z are less likely to follow news on health or mental health daily 
compared with Millennials.

Percent of Americans ages 16 to 40 who follow news on health or mental health most often 
and get news on the topic at least daily.

Question: Which of these “hard news” topics do you follow most often? How often do you watch, read, 
hear, or see news about [information on health or mental health]?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials look for information about health and mental 
health on a variety of social media platforms.

Percent of Americans ages 16 to 40 who follow news on mental health or health most often 
and get news on the topic from each platform.

*= less than 0.05%
Question: Of the social media sources you use to get your information about information related to 
health or mental health, which one do you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Individuals or influencers are the most common social media account 
followed by Gen Z and Millennials for health or mental health 
information.

Percent of Americans ages 16 to 40 who follow news on mental health or health most often 
and get news on the topic from each social media account.

Question: Which of the following best describes how you get your information from social media 
about information related to health or mental health? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Search engines are the most-common traditional source for health or 
mental health information; word of mouth is also predominant.

Percent of Americans ages 16 to 40 who follow news on mental health or health most often 
and get news on the topic from each traditional source of information.

Question: Of the other sources you most often get your information about information related to 
health or mental health, which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials who follow news on traffic, weather, or 

transportation most closely are like people ages 16 to 40 overall across 

demographic traits. 

Percent of all 16- to 40-year-olds in the total 
population

Precent of 16- to 40-year-olds who most closely 
follow traffic, weather, or transportation

 

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide. 
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Majorities across populations follow news about traffic, weather, or 
transportation daily, though variation among the generations exists.

Percent of Americans ages 16 to 40 who follow news on traffic, weather, or transportation 
most often and get news on the topic at least daily.

Question: Which of these “news you can use” topics do you follow most often? How often do you 
watch, read, hear, or see news about [information on traffic, weather, or transportation]?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Half get traffic, weather, or transportation information from Facebook.

Percent of Americans ages 16 to 40 who follow news on traffic, weather, or transportation 
most often and get news on the topic from each platform.

Question: Of the social media sources you use to get your information about information on traffic, 
weather, or transportation, which one do you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Accounts from local TV news are the most-common social media 
accounts used for traffic, weather, or transportation information.

Percent of Americans ages 16 to 40 who follow news on traffic, weather, or transportation 
most often and get news on the topic from each social media account.

Question: Which of the following best describes how you get your information from social media 
about information on traffic, weather, or transportation? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Local TV is the predominant traditional source used for information 
about weather, traffic, or transportation.

Percent of Americans ages 16 to 40 who follow news on traffic, weather, or transportation 
most often and get news on the topic from each traditional source of information.

Question: Of the other sources you most often get your information about information on traffic, 
weather, or transportation, which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials who most closely follow COVID-19 and national 
politics are more likely to pay for news.

Percent of Americans ages 16 to 40 who follow each topic most often and pay for news.

Question: For each one, please check whether you pay for the product or service yourself, someone else 
pays for it.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials who most closely follow COVID-19 and national 
politics are more likely to be news seekers.

Percent of Americans ages 16 to 40 who follow each topic most often and actively seek news.

Question: Choose the statement that best describes you, even if it is not exactly right. In general, I actively 
seek out news and information/I mostly bump into news and information as I do other things or hear 
about it from others.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials who follow news on COVID-19 are more likely to 
share news with friends and family.

Percent of Americans ages 16 to 40 who follow each topic most often and share, comment, text, 
or email news with friends and family.

Question: How often do you do each of the following: share, comment, text, or email news with friends and 
family?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials who closely follow news on COVID-19 are more 
likely to share news on social media or news organizations' platforms.

Percent of Americans ages 16 to 40 who follow each topic most often share or comment on 
news in social media or on news organizations' webites or online.

Question: How often do you do each of the following: share news on social media accounts, comment 
about news on social media, comment on articles on news organizations' websites, or comment online?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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