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INFORMATION ON TRAFFIC, WEATHER, OR TRANSPORTATION 1
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INTRODUCTION

If news organizations want to win over new audiences at a time of substantive trangition in journalism,
growing misinformation, and multiple crises in the world, we need to understand the news habits and
interests of Americans 40 and younger. These Millennials and members of Generation Z will soon
become the industry’s dominant generations of news consumers and subscribers. What news topics
do they follow most often, and how do they get that coverage?

New in-depth analysis by the Media Insight Project, a collaboration of The Associated Press-NORC
Center for Public Affairs Research and the American Press Institute, outlines how this group follows
and interacts with information critical for both their personal lives and how we function collectively as
a society.

This analysis dives more deeply into data released in August, which was based on a survey of nearly
6,000 individuals ages 16 to 40. That report, Fatigue, traditionalism, and engagement: News habits and
aftitudes of the Gen 7 and Millennial generations, showed that people in this group are active
consumers of a wide range of topics from a variety of sources, including traditional news cutlets and
individual influencers.

The varied news diet of this group includes “lifestyle” topics like celebrities and sports, but Millennial
and Gen Z consurmers also follow a range of topics classified as "hard news” and "news you can use.”

Understanding how this age group consumes and processes news in these latter two categories 1s
critical for news organizations today given threats to democracy, the difficulties of living through the
COVID-19 pandemic, the continued spread of misinformation, and other crises. The need is magnified
by the news fatigue this group is feeling as well as its low trust in the media, trends we identified in the
first report.

In the “hard news" category, we found that the topics followed most often by Gen Z and Millennials are:

* National politics and government, with 15% selecting it as the topic they follow most often.
= Social issues such as abortion, gun policy, or LGBTQ issues, selected by 15%.
* Crime and public safety, chosen by 13% of respondents.

In the "news you can use” category, the topics most followed by this group are:

* Informaticn on traffic, transportation, and weather, with 21% of Gen Z and Millennials selecting it
as the topic they follow most often.

*  Practical COVID-19 information, chosen by 20% as their most-often followed topic.

* Information related to health or mental health, most followed by 15% of Millennials and Gen Z.

L'l survey asked about 29 different news topics and which ones respondenits followe. '1'he topics were broken up aoross three categoriss: "hard
news,” Tews you can use,” and “lifestyle” Detailed follow-up questions were asked for the "hard news” and mews you can use” topics that people
reported following most clossly.
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Further, to help news organizations attract and sustain Gen Z and Millennial news congumers, this
report provides a detailed profile of those who follow these topics most often (for brevity, at times
referred to as “close followers” of these topics), including demographic characteristics as well as
consumer traits such as their likelihood of paying for news, sharing it, or engaging with it in other
ways.

KEY TAKEAWAYS:

* The most popular topics are followed by a diverse mix of Gen Z and Millennials. Topics
such as crime and puklic safety, information about COVID-19, health and mental health, and
information on traffic, transportation and weather are closely followed among Gen Z and
Millennials across age, gender, race and ethnicity, type of community, and education level. The
audience for these topics resembles the overall demographic makeup of those ages 16 to 40,
suggesting that broad audiences are possible for many of the beats newsrooms traditionally
prioritize.

= However, there are generational differences in the makeup of the audience for both
national politics and social issues. The audience for national politics skews toward older
Millennials, while the audience for news on social issues skews toward Gen Z2 However, neither
audience 1s dominated by one age group. Older Millennials account for 48% of those who follow
national politics most often, with younger Millennials at 29% and Gen 7 at 23%. In contrast, Gen Z
account for 47% of those who most often follow social issues, with younger Millennials at 27% and
older Millennials at 26%.

* The frequency with which Millennials and Gen Z follow these topics does differ in
some cases by factors such as educational attainment. The difference is clearest when
looking at those who most often follow crime and public safety. Fighty percent of those who say
they follow crime and safety most often have no college degree, compared to the 67% of the overall
population ages 16 to 40.

* While Facebook remains the most-used social media platform for all six of the most-
followed topics - three in the “news you can use” category and three in the “hard
news” category - its predominance varies from topic to topic. As an example, about half
(54%] of the people who report that crime and public safety is their mostfollowed topic rely on
Facebook as their primary social media platform to learn about it, followed by 17% who use
YouTube. In contrast, when it comes to people who most often follow news about national politics,
Facebook's dominance shrinks. For national politics, Facebook (25%) is rivaled by YouTube [23%)
and Twitter (20%). TikTak, often associated with these generations, comes most inta play for the
groups closely following social issues (where 19% of close followers use it) and health or mental
health [12%), though Facebook and other platforms still rank higher.

'y stucy examities Gen A16- to 2d-year-olds), vounger Millennials (25 to 3-year-olds), and older Millenmials (37 to A0vear-olds).
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* Local news media — including local TV stations and local newspapers their websites,
apps, or news alerts — are key sources that Gen Z and Millennials use to get
information about crime, COVID-19, and traffic and weather. Nearly half of those who maost
often follow crime and public safety get this news from local TV stations, and about 11n 10 get it
from local newspapers their websites, apps, or news alerts. Local TV is also the most-used
traditional news source for those who most often follow news about traffic and weather (36%) and
information about COVID-19 [22%).

* (Gen Z and Millennials who prefer some topics, like national politics, are more likely to
pay for news than those who prefer other topics. Forty percent of Gen 7 and Millennials who
say national politics is the topic they follow most closely also pay for news, almost twice as many
as those who most frequently follow social issues (22%) and crime and public safety [24%).
Likewise, those who most often follow information on COVID-19 are more likely to pay for news
than those who most often follow information on health or mental health and those who often
follow traffic, transportation, and weather [40% vs. 27% and 24%, respectively).

ABOUT THE STUDY

This is the latest study from the Media Insight Project, a collaboration of the American Press Institute
and The AP-NORC Center for Public Affairs Research. The survey conducted May 18 through June 8,
2022, examined the attitudes of 5,975 Americans ages 16 to 40. Data were collected using both
probability and non-probakhility sample sources. The overall margin of sampling error for the
combined sample is +/- 1.7 percentage points at the 95 percent confidence level, including the design
effect.
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HOW WE EXPLORED THE TOPICS GEN Z AND MILLENNIALS MOST CLOSELY FOLLOW.

This Media Insight Project survey asked about 29 separate topics — 9 "lifestyle” topics, 9 news you can
use” topics, and 11 “hard news” topics — to figure out which topics Gen Z and Millennials followed, and
where and how they get news and information on their most-followed topics.

Overall, Americans ages 16 to 40 pay at least some attention to many topics. On average, they follow
nine different topics in our list, often a mix of “lifestyle,” "news vou can use,” and “hard news” topics.

Several "hard news" and "news you can use" topics are followed at
similar rates to "lifestyle" topics.

Percent of Americans ages 16 to 40 who follow each topic.

Celebrities, music, entertainment
Food and cooking

Traffic, transportation, or weather
Crime and public safety

I ||
oA
s
N
© o

COVID-19 41
Gaming or puzzles NN 39
Health and fitness GGG 39
Health or mental health NG 33
Social issues NN 37/
Schools and education GGG 37
The environment NGNS 37
Personal wellness and self-care N 37
Healthcare and public health IIIIEEENGGGNNNE 36
Job or industry information NN 36
Sports NN 36
State or local politics or government N 35
National politics or government NN 35
Race and social justice IIIIIINGGGNN 33
Business and the economy N 31
Managing money, debt, or investing NI 31
Housing, places to live, buy, or rent N 31
Style, beauty, fashion NG 31
Foreign and international news I 23
Home decoration or improvement I 28
Voting NN 27
Parenting or children G 26
0 25 50 75 100%
Question: Here are some news and information topics. Which of these topics, if any, do you follow?
Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
AP XNORC AMERICANPRESS
—— institute APNORC.org

Knowing the News: How Gen Z and Millennials get information on essential topics Page 4



Associated Press-NORC Center for Public Affairs Research | American Press Institute

For the purposes of this study, we asked detailed follow-up questions about the “hard news” and
‘news you can use” topics Gen Z and Millennials say they follow most often. In setting aside “lifestyle”
topics such as entertainment, our goal was to understand the news habits of this population when it
comes to matters of civic importance.

GEN Z AND MILLENNIALS FOLLOW A VARIETY OF “HARD NEWS” AND “NEWS YOU
CAN USE” TOPICS.

The top three topics selected by Gen Z and Millennials that they follow most often among the “hard
news” category are: national politics or government; social issues like abortion, gun policy, or LGBTQ
igsues; and crime and public safety.

National politics, social issues, and public safety are the most-followed

"hard news" topics.
Percent of Americans ages 16 to 40 who follow most often.

National politics or government - 15
Social issues: abortion, gun policy, LGBTQ issues - 15
Crime and public safety - 13
Health care and public health - 10
Schools and education - 10
Business and the economy - 9
The environment - 9
Race and social justice . 7

0 25 50 75 100%

Question: Which of these “hard news” topics do you follow most often?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AP *NORC AMERICANPRESS
— institute

The three mostfollowed topics in the "news you can use” category are: information on traffic, weather,
or transportation; information related to COVID-19 such as the state of the pandemic, restrictions, or
policies like mask mandates and vaccines; and information related to health and mental health.
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Traffic, weather or transportation, COVID-19, and health or mental
health are the top 3 "news you can use" topics.

Percent of Americans ages 16 to 40 who chose these as 'news you can use' topics they
follow most often.

Information on traffic, transportation, or weather 21

Information related to COVID-19, the state of the
pandemic, restrictions, or policies

Information related to health or mental health - 15

20

Information related to your job, industry, or
profession

Advice or how-to information about managing
money, debt or investing
or activities for children

Information on voting, including how to do it, what
or who is on the ballot, or when and where to vote

Information about housing, places to live, buy, or
rent

Information or advice related to parenting, children, .
0

25 50 75 100%

Question: Which of these “news you can use” topics do you follow most often?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AP XNORC AMERICANPRESS
— institute APNORC.org

After identifying the topic they follow most closely in each of the two categories, respondents were
asked how often they follow that specific topic, where they get information about that topic (including
social media platforms and traditional news sources), and which social media platforms and
traditional news sources they use most often for this information.
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The following sections go through the six most-followed topics identified previously. For each topic,
we provide information about:

Who follows each topic most often? 3

How they get news about each topic, including:
a.  What social media platforms they use
b.  What type of social media accounts they use
¢.  What traditional news sources they use
We then locked at the news behavior of those who follow these topics most often, including:
a.  What percent seek out news rather than bump into news
b.  What percent pay for news
c.  What percent share news with friends and family
d. What percent comment on news online or in social media

We compared the demographics of people who maost frequently follow each topic with the overall
demographic make-up of Gen Z and Millennials. In general, what we found suggests news
organizations have an opportunity to attract broad audiences for the topics across age, gender, race
and ethnicity, type of community, and education level. However, journalists and news organizations
should note there are some differences. For example, some topics are more often followed by Gen 2
than older Millennials or younger Millennials; some are more often followed by those with more
education than those with less education.

Understanding the differences will help news organizations strategize on how to expand the audiences
for their beats and build “ontamps” for layal Gen Z and Millennial audiences overall.

NATIONAL POLITICS OR GOVERNMENT

In terms of government and politics coverage, the Media Insight Project survey of Americans ages 16 to
40 provides some clues for news organizations looking to understand this constituency and their news
habits. This section examines the demographics and news behavior of the 15% of Millennials and Gen
Z who say they most closely follow national politics or government.

Compared with the averall Gen 7 and Millennial demographic make-up, the group that says national
politics and government is their most frequently followed “hard news” topic skews somewhat
demographically. The audience is older, whiter, more male, and more educated than the Millennial and
Gen Z population overall.

S''he differences highlighted for each topic in this section are statistically significant ever when controlling for demographic and social
characteristics such as ape, gereler, education, ncome, political party identification, type of community they ITvein, and racefethnicity.
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However, the audience is still diverse. For example, while those who follow this topic most often are
more likely to be older Millennials; Gen Z and younger Millennials represent half of the topic’s cloge
followers. And Gen 7 and Millennials who follow national pelitics and government most closely are
more likely to be white, but a quarter are Hispanic or Black.

Men are more likely than waomen to closely follow naticnal politics or government; women make up
just over a third of the topic’'s close followers,

About half of those who follow national politics and government closely have a college degree and half
do not.

Gen Z and Millennials who follow news on national politics closely are more likely to identify
themselves as a Dermocrat or a Republican rather than an independent.
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Close followers of national politics are more likely to be older
Millennials, affiliated with a political party, and college educated.

[ Percent of all 16- to 40-year-olds in the total B rercent of 16-to 40-year-olds who most closely
population follow national politics or government
100% 100%
75 75 68
49 5
50
38 34
28 29
22
) - ) . .
-
0 0 -
Older Millennial  Younger Millennial GenZ White Black Hispanic
100% 100%
75 75
51
50 6 4 50 44
37
31 33 31
22 18 25
) - ) .
; e . =
Urban Suburban Rural Democrat Independent Republican
100% 100%
75 67 75
49 51 49
50 50
33
25 25
0 0
College Non-college Men Women

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AP *NORC AMERICANPRESS
— institute APNORC.org
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MOST GEN Z AND MILLENNIALS WHO CLOSELY FOLLOW NEWS ABOUT NATIONAL
POLITICS DO SO DAILY REGARDLESS OF THEIR RACE, AGE, GENDER, AND EDUCATION,
BUT THERE ARE SOME PARTISAN DIFFERENCES.

Among Gen 7 and Millennials who follow news about national politics or government most often, 72%
follow the topic at least daily. As one of the most-followed topics, it has a broad audience of daily
followers — including majorities across generations, race and ethnicity, education, gender, and the type
of community they live in. However, differences arise when it comes to party identification.

Gen 7 and Millennials who identify as Democrats and follow news about national politics or
government most cften are more likely than Republicans or independents to follow news about
national politics or government at least daily.

Democrats are slightly more likely to consume news about national
politics at least daily.

Percent of Americans ages 16 to 40 who follow news on national politics most often and get
news on the topic at least daily.

100%
80
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Question: Which of these “hard news” topics do you follow most often? How often do you watch, read,
hear, or see news about [national politics]?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.

AP XNORC AMERICANPRESS

institute APNORC.org

Knowing the News: How Gen Z and Millennials get information on essential topics Page 10



Associated Press-NORC Center for Public Affairs Research | American Press Institute

FACEBOOK, YOUTUBE, AND TWITTER ARE THE MOST-USED SOCIAL MEDIA
PLATFORMS FOR THOSE CLOSELY FOLLOWING NATIONAL POLITICS OR
GOVERNMENT.

Facebook is still the predominant social media pathway for news overall and for some most-followed
topics. But when it comes to getting news alhout national politics or government, there are three
prominent platforms: Facebook, YouTube, and Twitter, About a quarter of Gen Z and Millennials who
most closely follow news about national politics or government consider at least one of the three
platforms as their primary social media source for the topic.

About 10% of Gen Z and Millennials who most closely follow national politics or government get news
on it through either Reddit or Instagram; about half as many use TikTak.

Facebook, YouTube, and Twitter are the social media platforms used
most often for news on national politics or government.

Percent of Americans ages 16 to 40 who follow news on national politics most often and get
news on the topic from each platform.
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Question: Of the social media sources you use to get your information about national politics or
government, which one do you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AP %NORC AMERICANPRESS
— institute APNORC.org
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CLOSE FOLLOWERS OF NATIONAL POLITICS AND GOVERNMENT USE A DIVERSITY OF
SOCIAL MEDIA ACCOUNTS TO GET THAT INFORMATION.

Overall, Gen Z and Millennials use a variety of social media accounts to get their information about
national politics or government. Social media accounts from national TV networks and local TV stations
and from individuals they do not know personally, including journalists, influencers, celebrities, or other
social media users, are the most-used accounts for news on national politics among those who follow the
topic closely. However, other papularly used social media accounts include those of national and
international newspapers, online-only publishers, and local news organizations.

Close followers of national politics and government get news about the
topic from various social media accounts.

Percent of Americans ages 16 to 40 who follow news on national politics most often and get
news on the topic from each social media account.

Individual you don't know personally _ 27

National TV network account 26
Online-only publisher account - 19
National or international newspaper - 19
account
Local news organization account - 17

Account from publications that focus - 16
on specific populations

Local TV station account - 15

Media account that focuses on a
single topic (ESPN, Weather Channel) - 14

National or local radio station account - 14

Individual you know personally - 14

0 25 50 75 100 %

Question: Which of the following best describes how you get your information from social media
about national politics or government? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AMERICANPRESS
E *NORC institute APNORC.org
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NATIONAL TV IS THE MOST-USED TRADITIONAL SOURCE OF NEWS ON NATIONAL
POLITICS OR GOVERNMENT FOR CLOSE FOLLOWERS OF THE TOPIC; PODCASTS,
ONLINE AGGREGATORS AND NEWSPAPERS ALSO STAND OUT AS KEY SOURCES.

A quarter of Gen Z and Millennials who follow news on national politics and government maost often use
national TV to get that news, making it the mostused traditional source. Although naticnal TV isalso a
source for other igsues we examine in this report — particularly for information related to COVID-19 —
national politics is the topic for which Gen 7 and Millennials' reliance on national TV is most evident,

Compared with the other topics, podeasts, online aggregators (such as Apple News or Google News),
and newspapers stand cut as important sources of information on national politics and government
for those who follow news on national politics closely,
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National TV dominates as the main traditional source of news for
national politics or government among the topic's close followers.

Percent of Americans ages 16 to 40 who follow news on national politics most often and get
news on the topic from each traditional source of information.

National TV network

Online aggregator that combines news
from other sources

National or international newspaper
Local TV station

Podcasts

Search engine

Radio station

Word of mouth

Online-only publisher

Local newspaper

Media organization that focuses on a
single topic

Publications that focus on specific
populations

A blog, substack, or website of
someone you follow

I

B

0 25 50 75 100%

Question: Of the other sources you most often get your information about national politics or
government, which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
PRE
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SOCIAL ISSUES SUCH AS ABORTION, GUN POLICY, AND
LGBTQ ISSUES

Because civic and community affairs are tied to how people view a range of social issues, the Media
Insight Project survey of those ages 16 to 40 explores how clogely people follow topics like abortion,
gun policy, or LGTB( issues that might appear on the national or local stage. About 15% of Millennials
and Gen Z say they most closely follow news about social issues such as abortion, gun policy, or
LGBTQ issues, and this section highlights their demographic makeup and news behavior,

GEN Z AND DEMOCRATS AREKEY SEGMENTS AMONG THOSE WHO MOST CLOSELY
FOLLOW NEWS ABOUT SOCIAL ISSUES.

While the audience for social issues such as abortion, gun policy, and LGBT( issues includes Gen 7
and Millennials from a range of communities, races and ethnicities, and education levels, those who
follow news on social issues most often are more likely to be women, belong to the Gen 7 generation,
and identify as Democrats.

Those who most often follow news on social issues are more likely to be Gen 7 than Millennials, which
is significantly different from those who most closely follow national politics which skews toward
older Millennials. Still, about half of those who most closely follow news about social issues are
Millennials.

Americans ages 16 to 40 who most closely follow news on social issues are more likely to identify as a
Democrat than a Republican or an independent. Nearly 4 in 10 who follow social issues most often are
independents or Republicans.

Women are also more likely than men to follow social issues, as two-thirds of women most often
follow social issues compared with a third of men.
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Close followers of news on social issues are more likely to be women,
Democrats, and belong to Gen Z.

B Percent of all 16- to 40-year-olds in the total B rercent of 16-to 40-year-olds who most closely
population follow social issues
100% 100%
75 75
55 59
50 38 50
26 28 27 22 23
0 0 I -
Older Millennial Younger Millennial GenZ White Black Hispanic
100% 100%
75 75 62
50
50 46 50 44
31 30 31
22 25
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100% 100%
75 75
48
50 50
33 31
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0 0
College Non-college Men Women

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.

AP \ *NORC  AMERICANPRESS
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HALF OF GEN Z AND MILLENNIALS WHO MOST CLOSELY FOLLOW NEWS ABOUT
SOCIAL ISSUES DO SO AT LEAST DAILY, BUT THOSE LIVING IN URBAN AREAS ARE
MORE LIKELY THAN THOSE WHO LIVE IN RURAL SETTINGS TO FOLLOW THESE
TOPICS AS OFTEN.

Among Gen Z and Millennials who follow news about social issues most often, 48% follow the topic at
least daily. This 18 congistent across generations, race and ethnicity, party affiliation, education, and
gender.

However, regional differences do arise. Gen Z and Millennials who most follow this topic and live in
urban areas are more likely to consume news about social issues at least daily compared with those
who live in rural settings (55% vs. 43%).1

Gen Z and Millennials who most closely follow news on social issues at least daily are more likely to
identify as a Democrat than a Republican (51% vs. 41%).

='I'he gurvey asked, "How would you deseribe the community vou live in niow. \rhan area, Suburban ares, or Rural area?”
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Gen Z and Millennials who live in urban areas are more likely to
consume news about social issues daily than those in rural settings.

Percent of Americans ages 16 to 40 who follow news on social issues most often and get
news on the topic at least daily.

100%

75

Question: Which of these “hard news” topics do you follow most often? How often do you watch, read,
hear, or see news about [social issues like abortion, gun policy, and LGBTQ issues]?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AMERICANPRESS
E *NORC institute APNORC.org

FACEBOOK, INSTAGRAM, AND TIKTOK ARE THE SOCIAL MEDIA MOST USED BY CLOSE
FOLLOWERS OF NEWS ABOUT SOCIAL ISSUES.

Gen 7 and Millennials who follow social issues most often turm to Facebook, Instagram, and TikTok.
About 1in 4 use Facebook to get news on social issues, and about 1in 5 use TikTok or Instagram as
their main social media source for the topic.

YouTube and Twitter are next, with about 11in 10 of those who follow social issues closely using each
of them as their primary social media platform to get news about social issues.
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Facebook, Instagram, and TikTok are the social media used most often
by close followers of news about social issues.

Percent of Americans ages 16 to 40 who follow news on social issues most often and get
news on the topic from each platform.
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Question: Of the social media sources you use to get your information about social issues, which one
do you use the most?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AMERICANPRESS
E #*NORC institute APNORC.org

INDIVIDUALS, INFLUENCERS, AND AFFINITY PUBLICATIONS ARE THE MAIN SOCIAL
MEDIA ACCOUNTS USED BY CLOSE FOLLOWERS OF NEWS ABOUT SOCIAL ISSUES.

Gen 7 and Millennials who closely follow social issues use a variety of social media accounts to get
information about the topic, from individuals they do and do not know personally, for example, or from
the accounts of fraditional news outlets. Accounts of individuals or influencers that they do not know
personally are the most-commeoen source for news about social issues, followed by publications that
focus on specific populations. Accounts from individuals that they do know personally, online-only
publishers, national or international newspapers, and national TV networks are also commonly used
to get news about social issues.
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Individuals and influencers are among the main social media accounts
used for news about social issues.

Percent of Americans ages 16 to 40 who follow news on social issues most often and get
news on the topic from each social media account.

Individual you don't know personally 34

Account from publications that focus

on specific populations 25

22

Individual you know personally

Online-only publisher account 20

National or international newspaper

account 17

National TV network account 17

Local news organization account - 14

Media account that focuses on a - 13
single topic (ESPN, Weather Channel)

National or local radio station - 1
account

Local TV station account - 11
0

25 50 75 100%

Question: Which of the following best describes how you get your information from social media
about social issues? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AMERICANPRESS
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SEARCH ENGINES ARE THE MOST COMMONLY USED TRADITIONAL SOURCES FOR
NEWS ABOUT SOCIAL ISSUES AMONG THOSE WHO CLOSELY FOLLOW SOCIAL ISSUES;
NATIONAL TV NETWORKS AND WORD OF MOUTH ARE ALSO COMMON.

The top traditional media sources for Gen Z and Millennials who most closely follow social issues are
search engines. National TV networks and naticnal or international newspapers are also commaon
traditional sources. Notably, word of mouth is a more cited source for news about social issues
compared with the other most-followed topics.
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Search engines, national TV networks, and word of mouth are the most
common traditional sources of news about social issues.

Percent of Americans ages 16 to 40 who follow news on social issues most often and get
news on the topic from each traditional source of information.

Search engine _ 22

National TV network - 12

Word of mouth - 10

National or international newspaper - 10

Online aggregator that combines news - 9
from other sources

Local TV station - 9

Publications that focus on specific
pecc | 7
populations

Podcasts . 5
Online-only publisher l 4

Radio station l 4

Media organization that focuses on a I 3
single topic

Local newspaper I 3

A blog, substack, or website of I 5
someone you follow
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Question: Of the other sources you most often get your information about social issues, which one is

the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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CRIME AND PUBLIC SAFETY

When Gen Z and Millennials closely monitor news about crime and public safety, where do they turn
for that information and how? The Media Insight Project survey of Americans ages 16 to 40 cutlines for
news organizations the news habits for the 13% who most often follow this topic compared to other
“hard news” topics we asked about.

CRIME AND PUBLIC SAFETY IS A POPULAR NEWS TOPIC ACROSS GEN Z AND
MILLENNIALS.

Overall, there are few demographic differences among Gen Z and Millennials who say news about
crime and public safety is the topic they follow most often,

The one exception is education. Gen 7 and Millennials without a college degree are more likely than
those with a college degree to list crime and public safety as the topic they follow most often, and
those without a degree make up 80% of those who most often follow news about crime and public
safety.
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Gen Z and Millennials who most closely follow news on crime and public
safety are similar to the overall Gen Z and Millennial generations across
key demographic characteristics.

[ Percent of all 16- to 40-year-olds in the total .~ Percent of 16-to 40-year-olds who most closely
population follow crime and public safety
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Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
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MANY GEN Z AND MILLENNIALS WHO CLOSELY FOLLOW NEWS ABOUT CRIME AND
PUBLIC SAFETY DO SO AT LEAST DAILY, THOUGH THOSE WITHOUT A COLLEGE
DEGREE ARE MORE LIKELY TO FOLLOW THIS TOPIC EACH DAY.

Among Gen 7 and Millennials who say crime and public safety is the "hard news” topic they follow
most often, 59% report following news on the topic at least daily. This includes majorities across
generations, race and ethnicity, geography, party affiliation, and gender.

Some educational differences again arise. Of the people who say they follow crime and public safety
most often, those without a college degree are more likely ta follow it daily than those with a college
degree (60% vs. 54%),

Amoeng those who follow news on crime and public safety most often, Gen Z and Millennials who are
Democrats are more likely to follow the topic at least daily than those who identify as Republicans
(67% vs. 53%).

College educated Gen Z and Millennials are more likely to follow crime
and public safety news at least daily.

Percent of the public ages 16 to 40 who follow news on crime most often and get news on the
topic at least daily.
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Question: Which of these “hard news” topics do you follow most often? How often do you watch, read,
hear, or see news about [crime and public safety]?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
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AMONG THOSE WHO MOST CLOSELY FOLLOW CRIME AND PUBLIC SAFETY,
FACEBOOK IS THE DOMINANT SOCIAL MEDIA PLATFORM FOR NEWS ON THE TOPIC.

Of those who most often follow information on crime and public safety, Facebook is the clear top
platform used by Gen 7 and Millennials to get such information, with about half saying it is the
platform where they most often get information related to this topic. Nearly 1in 5 use YouTube for
crime and public safety information, and less than 11n 10 say the same for other platforms like
Instagram, Twitter, Reddit and TikTok.

Facebook dominates as the most-used social platform for news about
crime and public safety.

Percent of Americans ages 16 to 40 who follow news on crime most often and get news on
the topic from each platform.
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Question: Of the social media sources you use to get your information about crime and public safety,
which one do you use the most?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
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LOCAL NEWS ORGANIZATIONS ARE THE MOST COMMONLY USED SOCIAL MEDIA
ACCOUNTS FOR THOSE WHO CLOSELY FOLLOW CRIME AND PUBLIC SAFETY.

The local and variable nature of crime and public safety makes local news sources — including social
media accounts from local news organizations and traditional local media — the most-cited accounts
by Gen Z and Millennials whao closely follow the topic. Local TV stations and local news organizations
are the most-common accounts these generations use to get news about crime and public safety if
they follow it often. Accounts from individuals or influencers are also popular for this topic.

Accounts from local news organizations are the most-common
accounts on social media for close followers of news about crime and
public safety.

Percent of Americans ages 16 to 40 who follow news on crime most often and get news on the topic
from each social media account.
Local TV station account 24

Local news organization account 21
Individual you don't know personally 21

National TV network account 16

National or local radio station
account

National or international newspaper
account

14
13

Individual you know personally 13

Account from publications that focus
on specific populations

Media account that focuses on a
single topic (ESPN, Weather Channel)

12
12
Online-only publisher account 11
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Question: Which of the following best describes how you get your information from social media
about crime and public safety? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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LOCAL TV STATIONS ARE THE PREDOMINANT TRADITIONAL MEDIA SOURCE FOR
NEWS ABOUT CRIME AND PUBLIC SAFETY FOR THOSE WHO CLOSELY FOLLOW THE
TOPIC.

Local TV stations are the predominant traditional source for news on crime and public safety; about
half of Gen Z and Millennials who closely follow the topic report using them. While local TV stations
are also widely used as sources for other topics like information on traffic and weather, crime and
public safety is the topic where local TV stations are most prominent among frequent users. Further,
local newspapers are also key sources, with about 11in 10 Gen 7 and Millennials who follow crime and
public safety closely using these publications for news about it

Local TV stations are the predominant traditional media source for
news about crime and public safety.

Percent of Americans ages 16 to 40 who follow news on crime most often and get news on
the topic from each traditional source of information.

Local TV station 47
Search engine 15
Local newspaper 9
National TV network 7

Word of mouth 6

Online aggregator that combines news
from other sources

Radio station 3

Online-only publisher 2

Media organization that focuses on a
single topic

Publications that focus on specific
populations

Podcasts 1

A blog, substack, or website of
someone you follow

National or international newspaper 1
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Question: Of the other sources you most often get your information about crime and public safety,
which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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INFORMATION RELATED TO COVID-19 SUCH AS THE STATE
OF THE PANDEMIC, RESTRICTIONS, OR POLICIES LIKE
MASK AND VACCINE MANDATES

As the public navigated the COVID-19 pandemic from its onset in 2020, practical information related to
COVID-19 played a central role in media coverage. The Media Insight Project survey offers a lens to see
the demographic breakdown of Gen Z and Millennials who are most closely following this information
in 2022, and in what ways. Twenty percent of those ages 16 to 40 say it is the "news you can use” topic
they follow most clogely. This section examines their news behaviors.

THOSE MOST CLOSELY FOLLOWING NEWS RELATED TO COVID-19 ARE WIDELY
DIVERSE, BUT ARE MORE LIKELY TO IDENTIFY AS DEMOCRATS.

QOverall, Gen 7 and Millennials who say information related to COVID-19 including the state of the
pandemic, restrictions, or policies is the "news yvou can use” topic they follow most often are similar
across ages, races and ethnicities, gender, education levels, and types of communities.

However, Democrats are more likely than Republicans and independents to most often follow news
about COVID-19, with six in 10 identifying as Democrats and about 4 in 10 as either Republicans or
independents.
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Information about COVID-19 is a popular topic for Gen Z and Millennials
across generations, gender, and race and ethnicity.

I Percent of all 16- to 40-year-olds in the total
population
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Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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MANY GEN Z AND MILLENNIALS FOLLOW NEWS ABOUT COVID-19 DAILY, BUT THE
FREQUENCY OF CONSUMPTION VARIES BY AGE, GEOGRAPHY, AND EDUCATION.

Amoeng those who say information related to COVID-19 is the "news you can use” topic they follow

most often, 62% of Gen Z and Millennials reported following the news at least daily when the survey
was conducted in May and June of 2022 However, there is significant variation among age, geography,
and education when it comes to getting news at least dally about it.

Older Millennials who follow it most closely are more likely than both younger Millennials and Gen 2
to consume information related to COVID-19 each day.

Geography is also a factor — Americans ages 16 to 40 living in urban and suburban areas are more
likely to consume COVID-19 information daily compared with those living in rural regions.

There is also variation when it comes to education level, as college-educated Gen Z and Millennials
who follow it most closely are more likely to consume news related to COVID-19 than those without a
college degree.

Daily consumption of COVID-19 information varies by age, geography,
and education.

Percent of Americans ages 16 to 40 who follow news on COVID-19 most often and get news
on the topic at least daily.
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Question: Which of these “news you can use” topics do you follow most often? How often do you
watch, read, hear, or see news about [information related to covid-19 such as the state of the
pandemic, restrictions, or policies like mask and vaccine mandates]?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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FACEBOOK IS THE MOST-USED SOCIAL PLATFORM BY GEN Z AND MILLENNIALS WHO
MOST OFTEN FOLLOW COVID-19 INFORMATION.

Over a third of Gen Z and Millennials who say they maost closely monitor COVID-19 information report
using Facebook the most to get this news including information about mask mandates, vaccines, and
guidelines. While Facebook is more than twice as popular as any other social media site for news
about COVID-18, more than 11in 10 each use YouTube, Twitter, or Instagram.

Facebook is the most-popular platform for information related to
COVID-19.

Percent of Americans ages 16 to 40 who follow news on COVID-19 most often and get news
on the topic from each platform.
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Question: Of the social media sources you use to get your information about information related to
COVID-19, which one do you use the most?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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CLOSE FOLLOWERS OF INFORMATION RELATED TO COVID-19 GET IT FROM MANY
SOCIAL MEDIA ACCOUNTS.

Gen Z and Millennials get COVID-19 informaticn from many types of social media accounts. Abouta
guarter of those who closely follow the topic use accounts from national TV networks, national or
internaticnal newspapers, media organizations that cover a single topic, local TV stations, local news
organizations, and individuals they do not know personally. There is a wider range of social media
accounts used to get COVID-19 information than other topics and no single type of account dominates.

Gen Z and Millennials receive information related to COVID-19 from a
wide variety of social media accounts.

Percent of Americans ages 16 to 40 who follow news on COVID-19 most often and get news
on the topic from each social media account.
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Question: Which of the following best describes how you get your information from social media
about information related to COVID-19? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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LOCAL AND NATIONAL TV ARE THE MOST COMMONLY USED TRADITIONAL SOURCES
OF INFORMATION AMONG CLOSE FOLLOWERS OF COVID-19.

When it comes to traditional news sources that Gen Z and Millennials most often turn to for COVID-19
information, local and national TV are the most common. While other popular topics see a
predominance of either local or national TV, it is notable that both television sources top the list for
COVID-19 information. Search engines and national newspapers are also frequently used sources for
news about COVID-19 among those who closely follow it

Local and national TV are the most-common traditional sources for
information about COVID-19.

Percent of Americans ages 16 to 40 who follow news on COVID-19 most often and get news
on the topic from each traditional source of information.
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National TV network - 18
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Question: Of the other sources you most often get your information about information related to
COVID-19, which one is the one you use the most?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.

AP <NORC AMERICANPRESS
— institute APNORC.org

Knowing the News: How Gen Z and Millennials get information on essential topics Page 33



INFORMATION RELATED TO HEALTH OR MENTAL HEALTH

Research shows many Americans are facing increasing mental health and well-being challenges, and
Gen Z and Millennials have been especially affected in recent years.” ® These generations highlight
social media, uncertainty about the COVID-19 pandemic, and their personal financial outlook as some
of the main sources of stress. News staries often tackle the intertwined issues of health and mental
health, too, such as in the case of the opioid epidemic or COVID-19 pandemic.

Who are the Gen Z and Millennials who are most following information related to health and mental
health? This section of The Media Insight Project study looks at the 15% of 16- to 40-year-olds who say
they most closely follow news about health or mental health.

GEN Z AND MILLENNIALS WHO CLOSELY FOLLOW NEWS ON HEALTH OR MENTAL
HEALTH ARE DIVERSE.

Gen 7 and Millennials whe follow news related to health or mental health most often are
demographically similar to Gen Z and Millennials averall. The only difference within those who most
follow this topic is gender, Women make up nearly 6 in 10 of those who most often follow news about
health ar mental health,

SOV Response 'Tracking Study. 2000, httpsy Avawew noreorg/ Researc by Projects/ Papes/covidresponsetracking-stud v.aspx
EMTVAAR NORE Poll. 2000 hitps//apnorcorg/projects/ younger-generationg-stancrout-on-dentity-acceptance-and-progressive-policies/
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Gen Z and Millennials who follow news on health or mental health most
closely are broadly similar to the overall Gen Z and Millennial
population.

[ Percent of all 16- to 40-year-olds in the total [ Percent of 16- to 40-year-olds who most closely
population follow information on health or mental health
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Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AP ‘ *NORC AMERICANPRESS
— institute APNORC.org

Knowing the News: How Gen Z and Millennials get information on essential topics Page 35



Associated Press-NORC Center for Public Affairs Research | American Press Institute

OVER HALF OF GEN Z AND MILLENNIALS WHO MOST OFTEN FOLLOW INFORMATION
RELATED TO HEALTH OR MENTAL HEALTH DO SO EACH DAY, THOUGH VARIATION
EXISTS AMONG GENERATIONS, RACE AND ETHNICITY, AND GEOGRAPHY.

In all, 56% of Gen 7 and Millennials who closely follow news on health and mental health get news on
it at least daily. Yet the topic's consumption varies by age, race and ethnicity, and geography. For
instance, members of the Gen 7 generation are less likely to consume information related to health or
mental health daily than hoth older and younger Millennials.

Race and ethnicity are also factors when it comes to daily consumption of health and mental health
news. Black and Hispanic Gen Z and Millennials who follow the topic closely are slightly more likely
than white Gen Z and Millennials in this group to consume health and mental health news each day.

As for geography, those who live in urban areas are more likely than those who live in suburban
settings to follow this topic daily (64% vs. 50%).

Gen Z are less likely to follow news on health or mental health daily
compared with Millennials.

Percent of Americans ages 16 to 40 who follow news on health or mental health most often
and get news on the topic at least daily.
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Question: Which of these “hard news” topics do you follow most often? How often do you watch, read,
hear, or see news about [information on health or mental health]?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
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GEN Z AND MILLENNIALS WHO CLOSELY FOLLOW INFORMATION ABOUT HEALTH
AND MENTAL HEALTH USE A VARIETY OF SOCIAL MEDIA PLATFORMS TO GET IT.

When it comes to the social platforms where Gen Z and Millennials who closely follow news on health
and mental health lock for information on the topic, Facebook and YouTube are the most popular.
Many alsc use Instagram and TikTok to get news about health or mental health, similar to the rates
among those who most closely follow social issues.

Gen Z and Millennials look for information about health and mental
health on a variety of social media platforms.

Percent of Americans ages 16 to 40 who follow news on mental health or health most often
and get news on the topic from each platform.
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Question: Of the social media sources you use to get your information about information related to
health or mental health, which one do you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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THE SOCIAL MEDIA ACCOUNTS OF INDIVIDUALS OR INFLUENCERS ARE THE MOST
COMMONLY USED BY THOSE WHO MOST OFTEN FOLLOW INFORMATION ABOUT
HEALTH OR MENTAL HEALTH.

More than a third of Gen 7 and Millennials whao closely follow the topic of health or mental health most
often get their information from the social media accounts of individuals not known to them
personally.

About 1in 5 in this group also report receiving news about health and mental health from the gocial
media accounts of publications that focus on gpecific populations or publications that focus on a single
topic. Accounts of individuals that respondents know perscnally are also common sources for this
information.
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Individuals or influencers are the most common social media account
followed by Gen Z and Millennials for health or mental health
information.

Percent of Americans ages 16 to 40 who follow news on mental health or health most often
and get news on the topic from each social media account.
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Question: Which of the following best describes how you get your information from social media
about information related to health or mental health? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AMERICANPRESS

SEARCH ENGINES ARE THE MOST COMMON TRADITIONAL SOURCE FOR CLOSE
FOLLOWERS OF HEALTH OR MENTAL HEALTH INFORMATION; WORD OF MOUTH IS
ALSO PREDOMINANT.

When it comes to traditional media sources for information about health or mental health, Gen Z and
Millennials who most often follow the topic most commonly use search engines. However, more rely
on word of mouth for information about health or mental health compared with other popular topics.
Podcasts also stand out as a key source for this topic.

Knowing the News: How Gen Z and Millennials get information on essential topics Page 39



Associated Press-NORC Center for Public Affairs Research | American Press Institute

Search engines are the most-common traditional source for health or
mental health information; word of mouth is also predominant.

Percent of Americans ages 16 to 40 who follow news on mental health or health most often
and get news on the topic from each traditional source of information.
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Question: Of the other sources you most often get your information about information related to
health or mental health, which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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INFORMATION ON TRAFFIC, WEATHER, OR
TRANSPORTATION

News organizations, especially local ones, can play an important role in how people learn about
tangible and everyday experiences in their community, whether that's the weather forecast and local
climate trends, traffic conditions, or if there are any problems with public transportation.

Who are the Americans ages 16 to 40 who are most closely following information on traffic, weather, or
transportation, and how are they encountering it? Our Media Insight Project survey provides a
landscape view of the 21% of Millennials and Gen Z who say they most closely follow information on
traffic, weather, or transportation.

THERE IS INTEREST IN INFORMATION ON TRAFFIC, WEATHER, OR TRANSPORTATION
ACROSS GEN Z AND MILLENNIALS REGARDLESS OF AGE, GENDER, PARTY
IDENTIFICATION, EDUCATION, OR COMMUNITY.

There are no significant demographic differences among those who most often follow news and
information on traffic, weather, or transportation. Gen Z and Millennials who say traffic, weather, or
transportation is the "news you can use” topic they follow most often are like the overall Gen 7 and
Millennial distribution. In other words, there is no one segment within Gen 7 or Millennials who drive
interest in the topic.
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Gen Z and Millennials who follow news on traffic, weather, or
transportation most closely are like people ages 16 to 40 overall across
demographic traits.

7 Percent of all 16- to 40-year-olds in the total Precent of 16- to 40-year-olds who most closely
population follow traffic, weather, or transportation
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Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
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MANY GEN Z AND MILLENNIALS WHO MOST OFTEN FOLLOW INFORMATION
RELATED TO TRAFFIC, WEATHER, OR TRANSPORTATION DO SO DAILY, THOUGH THE
FREQUENCY OF CONSUMPTION VARIES BY AGE.

Twenty-one percent of Gen 7 and Millennials say information on traffic, weather, or transportation is
the "news you can use” topic they follow most often, and among these, 77% do so at least daily.
Majorities across race and ethnicity, geography, political identification, education, and gender report
following this topic daily,

However, there is glight variation among the generations — older Millennials are more likely to watch,

read, or see news about traffic, weather, or transportation each day compared with Gen Z,

Majorities across populations follow news about traffic, weather, or
transportation daily, though variation among the generations exists.

Percent of Americans ages 16 to 40 who follow news on traffic, weather, or transportation
most often and get news on the topic at least daily.

100%

Question: Which of these “news you can use” topics do you follow most often? How often do you
watch, read, hear, or see news about [information on traffic, weather, or transportation]?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
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Knowing the News: How Gen Z and Millennials get information on essential topics

HALF OF THOSE WHO CLOSELY FOLLOW TRAFFIC, WEATHER, OR TRANSPORTATION
INFORMATION GET NEWS ON IT FROM FACEBOOK.

About half of Gen Z and Millennials who most often follow information about traffic, weather, or
trangportation uge Facebook to get it, making it the leading social media platform for this topic,

YouTube and Twitter are the next most-popular platforms with about 1in 10 Gen Z and Millennials

using each for news about traffic, weather, or transportation.

Half get traffic, weather, or transportation information from Facebook.

Percent of Americans ages 16 to 40 who follow news on traffic, weather, or transportation
most often and get news on the topic from each platform.
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Question: Of the social media sources you use to get your information about information on traffic,
weather, or transportation, which one do you use the most?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.
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ACCOUNTS FROM LOCAL TV STATIONS AND NEWS ORGANIZATIONS ARE THE MOST
SOUGHT OUT BY CLOSE FOLLOWERS OF WEATHER, TRAFFIC, OR TRANSPORTATION.

Like the crime and public safety topic, social media accounts of local news organizations and TV
stations are the most-common sources for Gen Z and Millennials who most closely follow information
about traffic, weather, or transportation. About 11in 10 also get this information from the social media
accounts of national or local radio stations or media organizations that focus on a single topic, such as
The Weather Channel.

Accounts from local TV news are the most-common social media
accounts used for traffic, weather, or transportation information.

Percent of Americans ages 16 to 40 who follow news on traffic, weather, or transportation
most often and get news on the topic from each social media account.
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Question: Which of the following best describes how you get your information from social media

about information on traffic, weather, or transportation? Select all that apply.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AMERICANPRESS
ﬂ #NORC institute APNORC.org
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LOCAL TV IS THE PREDOMINANT TRADITIONAL SOURCE USED FOR THOSE CLOSELY
FOLLOWING INFORMATION ABOUT WEATHER, TRAFFIC, OR TRANSPORTATION.

Traffic and weather are broadly local issues, and local TV dominates as the most popular traditional
source for such news. Over a third of Gen Z and Millennials who most often follow news on traffic and
weather get it from local TV stations, making it twice as popular as any other source. About 1in 5 use
search engines for thig information while 11in 10 use online aggregators, national TV, or radio stations.
Only 3% report using local newspapers for information on weather, traffic, or transportation.

Local TV is the predominant traditional source used for information
about weather, traffic, or transportation.

Percent of Americans ages 16 to 40 who follow news on traffic, weather, or transportation
most often and get news on the topic from each traditional source of information.

Local TV station 36

Search engine 18

Online aggregator that combines news

from other sources 1

National TV network 9

Radio station 9
Online-only publisher 5
Word of mouth 4

Local newspaper 3

Media organization that focuses on a
single topic

National or international newspaper 2

Publications that focus on specific
populations

Podcasts 1

A blog, substack, or website of

1
someone you follow

0 25 50 75 100%
Question: Of the other sources you most often get your information about information on traffic,

weather, or transportation, which one is the one you use the most?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AMERICANPRESS
E *NORC institute APNORC.org
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HOW THE NEWS TOPICS GEN Z AND MILLENNIALS
FOLLOW RELATE TO PAYING FOR AND ENGAGING WITH
NEWS

Our Media Insight Project survey of Americans ages 16 to 40 looked not only at the topics this
population often follows, but also other news behaviors such as paying for or donating to news, and
whether they share or comment on the media they see.

As more publishers court subscriptions and donations from wider audiences, they may find it helpful
to understand the relationship between the topics people closely follow and how they pay for or
engage with news. Publishers may be able to develop different strategies and messages for moving
Gen 7 and Millennials “down the audience funnel” based on tendencies for different news followers to
pay ar share news.

GEN Z AND MILLENNIALS WHO FOLLOW CERTAIN TOPICS CLOSELY ARE MORE
LIKELY TO SHARE, COMMENT ON, AND PAY FOR NEWS.

The way Gen 7 and Millennials pay for, share, comment or engage with news online varies depending
on the topic they follow the most. Overall, 28% of Gen Z and Millennials pay for print or digital
magazines, print or digital newspapers, or digital news apps. Gen Z and Millennials who say they most
closely follow news on national politics or information related to COVIDHY are more likely to pay for
these products.
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Gen Z and Millennials who most closely follow COVID-19 and national
politics are more likely to pay for news.

Percent of Americans ages 16 to 40 who follow each topic most often and pay for news.

100 %
75
50
40 40
28 27
22 24 24
25 l l
0 .
Overall National ~ Social issues  Crime and Info.on Info. on healthInfo. on traffic,
politics or public safety COVID-19 or mental transportation,
government health or weather

Question: For each one, please check whether you pay for the product or service yourself, someone else

pays for it.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.

AP ¥NORC AMERICANPRESS APNORC.org
— institute
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Overall, 38% of Gen Z and Millennials actively seek out news. Those who follow closely information on
national politics or COVID-19 are more likely to actively seek out news,

Gen Z and Millennials who most closely follow COVID-19 and national
politics are more likely to be news seekers.

Percent of Americans ages 16 to 40 who follow each topic most often and actively seek news.

100%
75
50 47
38 38
34 32

25
0

Overall National Social issues Crime and Info. on COVID- Info. on health Info. on traffic,

politics or public safety 19 ormental  transportation,

government health or weather

Question: Choose the statement that best describes you, even if it is not exactly right. In general, | actively
seek out news and information/I mostly bump into news and information as | do other things or hear
about it from others.

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AP XNORC AMERICANPRESS APNORC.org
e institute

Gen 7 and Millennials who mast often follow information on COVID-19 are more likely than those who
most closely follow other "news you can use” topics to share and engage with the news with friends
and family. There is no difference among those who most closely follow the "hard news” topics we
studied, or the overall Gen 7 and Millennial populations.
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Gen Z and Millennials who follow news on COVID-19 are more likely to
share news with friends and family.

Percent of Americans ages 16 to 40 who follow each topic most often and share, comment, text,
or email news with friends and family.

100%
75
53
50 44 44 43
40 39
33

25
0

Overall National Social issues  Crime and Info. on Info. on health Info. on traffic,

politics public safety COoVID-19 or mental transportation,

health or weather

Question: How often do you do each of the following: share, comment, text, or email news with friends and
family?

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40
nationwide.

AP XNORC AMERICANPRESS

institute APNORC.org

Twenty-seven percent of Gen Z and Millennials comment or share news on their own social media or
comment on news media platforms or accounts. Those who most closely follow information about
COVID-19 are mare likely to engage with news through social media or news organizations' platforms
than Gen 7 and Millennials who most closely follow other topics we include in this report and Gen 7
and Millennials overall.
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Gen Z and Millennials who closely follow news on COVID-19 are more
likely to share news on social media or news organizations' platforms.

Percent of Americans ages 16 to 40 who follow each topic most often share or comment on
news in social media or on news organizations' webites or online.

100%
75
50
40
29 30
27 24 26
25 . . . l 17

0

Overall National Social issues  Crime and Info. on Info. on health Info. on traffic,

politics public safety COVID-19 or mental transportation,

health or weather

Question: How often do you do each of the following: share news on social media accounts, comment
about news on social media, comment on articles on news organizations' websites, or comment online?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40

nationwide.
AP XNORC AMERICANPRESS

institute APNORC.org

Knowing the News: How Gen Z and Millennials get information on essential topics Page 51



STUDY METHODOLOGY

This survey was conducted by the Media Insight Project, an initiative of the American Press Institute
(API) and The Associated Press-NORC Center for Public Affairs Research. The survey was funded by
API Staff from API, NORC at the University of Chicago, and AP collaborated on all aspects of the study.

Data were collected using both probability and non-probability sample sources. Interviews for this
survey were conducted from May 18 through June 8, 2022, with people ages 16 to 40 representing the
50 states and the District of Columbia.

The probabhility sample source is the AmeriSpeak® Panel, NORC's probability-hased panel designed to
be representative of the U S, household population. During the initial recruitment phase of the panel,
randomly selected U.S. households were sampled with a known, nonzero probability of selection from
the NORC National Sample Frame and then contacted by U.S. mail, email, telephone, and field
interviewers [face-to-face). The panel provides sample coverage of approximately 97 percent of the US.
household population. Those excluded from the sample include people with P.O. box-only addresses,
some addresses not listed in the USPS Delivery Sequence File, and some newly constructed dwellings.

Adult panel members ages 18 to 40 were randomly drawn from AmeriSpeak, and 1,947 completed the
survey - 1,941 via the web and 6 via telephone. Teen panel members ages 16 to 17 were drawn from
AmeriSpeak Teen, and 202 completed the survey - 200 via the web and 2 via telephone. Interviews
were conducted in both English and Spanish, depending on respondent preference. Respondents were
offered a small monetary incentive [$3] for completing the survey. The final stage completion rate 1s 24
percent, the weighted household panel response rate is 24 percent, and the weighted household panel
retention rate is 77.4 percent, for a cumulative response rate of 3.5 percent.

Lucid provided 3,826 non-probability interviews with people ages 16 to 40. The non-probability sample
was derived based on quotas related to age, race and ethnicity, gender, and education. Interviews were
conducted in English and via the web only. For panel recruitment, Lucid uses invitations of all types
including email invitations, phone alerts, banners, and messaging on panel community sites to include
people with a diversity of motivations to take part in research. Because non-probability panels do not
start with a frame where there is known probability of selection, standard measures of sampling error
and response rates cannot be calculated.

Quality assurance checks were conducted to ensure data quality. In total, 237 interviews were
removed for nonresponse to at least 50% of the questions asked of them, for completing the survey in
less than one-third the median interview time for the full sample, or for straight-lining all grid
guestions asked of them. These interviews were excluded from the data file prior to weighting.

(Once the sample has been selected and fielded, and all the study data have been collected and made
final, a raking process is used to adjust for any survey nonresponse in the probability sample, as well
as any noncoverage or under and cversampling in both prohability and non-probahility samples
resulting from the study specific sample design. Raking variables for both the probability and
nonprobability samples included age by gender, age by Census region, age by race/ethnicity, and age
by education. Population control totals for the raking variables were obtained from the 2021 Current
Population Survey. The weighted data reflect the U.S. population of people ages 16 to 40.
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Ta incorporate the nonprobability sample, NORC used TrueNorth calibration, an innovative hybrid
calibration approach developed at NORC based on small area estimation methods in order to explicitly
account for potential bias associated with the nonprobability sample. The purpose of TrueNaorth
calibration is to adjust the weights for the nonprobability sample to bring weighted distributions of the
nonprobability sample in line with the population distribution for characteristics correlated with the
survey variables. Such calibration adjustments help to reduce potential bias, yvielding more accurate
population estimates.

The weighted AmeriSpeak sample and the calibrated nonprobability sample were used to develop a
small area model to support domain-level estimates, where the domains were defined by
race/ethnicity, age, and gender. The dependent variables for the models were:

* QL In a typical day about how many hours do you spend online?

= (24A:How concerned are you about each of the following? I have spread misinformation, even
unintentionally

= Q18. Choose the statement that best describes you, even if it is not exactly right. In general, I
actively seek out news and information or I mostly bump into news and information as I do other
things or hear about it from others

= (27B: As far as the people running these institutions are concerned, would you say you have a
great deal of confidence, only some confidence, or hardly any confidence at all in them? Local
news media

These were found to be key survey varlables, in terms of model fit. The model included covariates,
domainlevel random effects, and sampling errors. The covariates were external data available from
other national surveys such as health insurance, internet access, voting behavior, and housing type
from the American Community Survey (ACS] or the Current Population Survey [CPS).

Finally, the combined AmeriSpeak and nonprobability sample weights were derived such that for the
combined sample, the weighted estimate reproduced the small domain estimates (derived using the
small area model] for key survey variables.

The overall margin of sampling errar for the combined sample is +/- 1.7 percentage points at the 95
percent confidence level, including the design effect. The margin of sampling error may be higher for
subgroups.

Sampling error is only one of many potential sources of error and there may be other unmeasured
error in this or any other survey.

Complete questions and results are available at www.mediainsight.org.

Additional information on the TrueNorth approach can be found here:
https://amerispeak norc.org/our-capabilities/Pages/TrueNorth.aspx.

Details about the Media Insight Project can be found at: www.mediainsigcht.org

For more information, please email info@apnorc.org
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From The American Press Institute
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ABOUT THE MEDIA INSIGHT PROJECT

The Media Insight Project is a collaboration between the American Press Institute and The AP-NORC
Center for Public Affairs Research with the objective of conducting high-gquality, innovative research
meant to inform the news industry and the public about various important issues facing journalism
and the news business. The Media Insight Project brings together the expertise of both organizations
and their respective partners, and involves collaborations among key staff at the American Press
Institute, NORC at the University of Chicago, and The Associlated Press.
http://www.mediainsight.org/

ABOUT THE AMERICAN PRESS INSTITUTE

The American Press Institute advances an innovative and sustainable news industry by helping
publishers understand and engage audiences, grow revenue, improve public-service journalism, and
succeed at organizational change. We believe that for democracies to thrive, people need accurate
news and information about their communities, the problems of civil society and the debates aver
how to solve them. That requires an economically sustainable free press that reflects the diversity of
American society and understands the needs of its communities. API is a national 501ic)3 nonprofit
educational organization affiliated with the News Media Alliance.

http://www. pressinstitute.org

ABOUT THE ASSOCIATED PRESS-NORC CENTER FOR PUBLIC AFFAIRS RESEARCH

Celebrating its 10th anniversary this year, The AP-NORC Center for Public Affairs Research taps into
the power of social science research and the highest-quality journalism to bring key information to
people across the naticn and throughout the world.

* The Associated Press (AP) is an independent global news organization dedicated to factual
reporting. Founded in 1846, AP today remains the most trusted source of fast, accurate, unbiased
news in all formats and the essential provider of the technology and services vital to the news
business. More than half the world's population sees AP journalism every day. www.ap.org
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=  NORC at the University of Chicago is one of the oldest objective and nonpartisan research
institutions in the world. wwwnorc.org

The two organizations have established The AP-NORC Center for Public Affairs Research to conduct,
analyze, and distribute social science research in the public interest on newsworthy tapics, and to use
the power of journalism to tell the stories that regearch reveals. In its 10 yvears, The AP-NORC Center
has conducted more than 250 studies exploring the critical issues facing the public, covering topics
like health care, the economy, COVID-9, frust in media, and more. Learn more at www.apnorc.org,
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