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Over 7 in 10 consume news from traditional sources weekly.
Percent of Americans ages 16 to 40 who consume news and information from at 
least one traditional news outlet daily or weekly

APNORC.org

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Daily or more Several times a week/Once a week/Less than once a week Never

Gen Z and Millennials consume news from local and national outlets at
similar frequencies.
Percent of Americans ages 16 to 40

Question: How often, if at all, do you get news and information from each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Most consume news from social media at least weekly.
Percent of Americans ages 16 to 40 who consume news and information from at 
least one social media platform daily or weekly

APNORC.org

Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Daily or more Several times a week/Once a week/Less than once a week Never

Facebook, YouTube, and Instagram are the most frequently used 
social media for news and information among Gen Z and Millennials.
Percent of Americans ages 16 to 40

%

Question: How often, if at all, do you get news and information from each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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2022 2015

Fewer are using Facebook daily compared with 2015, while more use 
other social media platforms for news.
Percent who consume news and information from each daily

APNORC.org

Question: How often, if at all, do you get news and information from each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40, 
and January 5 to February 2, 2015, with 1,045 respondents ages 18 to 34 nationwide.
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Celebrities, music, entertainment

Celebrities, food and cooking, traffic and weather, crime, and COVID-19 
are the topics most followed by Gen Z and Millennials.
Percent of Americans ages 16 to 40 who follow each topic

APNORC.org

Question: Here are some news and information topics. Which of these topics, if any, do you 
follow?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Fewer are following sports, information about their job, or national 
politics.
Percent who follow each topic

APNORC.org

Question: Here are some news and information topics. Which of these topics, if any, do you 
follow?
Source: AP-NORC polls conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 
40 and January 5 to February 2, 2015, with 1,045 respondents ages 18 to 34 nationwide.
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Overall(16- to 40-year-olds) Gen Z Younger Millennials Older Millennials

About 3 in 10 Gen Z and Millennials pay for at least one news product.
Percent of Americans ages 16 to 40 who say they pay or someone else pays for each

APNORC.org

Question: Please select any of the following types of paid products or services that you have 
regularly used in the past year. For each one, please check whether you pay for the product or 
service yourself, someone else pays for it, or, in the case of a nonprofit, whether you have 
donated or joined as a member.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Other apps
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Overall(16- to 40-year-olds) Gen Z Younger Millennials Older Millennials

1 in 4 donate to or are a member of at least one media organization.
Percent of Americans ages 16 to 40 who donate to or are a member of each

APNORC.org

Question: Please select any of the following types of paid products or services that you have 
regularly used in the past year. For each one, please check whether you pay for the product or 
service yourself, someone else pays for it, or, in the case of a nonprofit, whether you have 
donated or joined as a member.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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                  or family post it

Comment about news on
  social media when news
         organizations post it

Text or privately message
   about news stories with
            family and friends

Talk about news in person
      with family and friends

Gen Z and Millennials are sharing, texting, talking, emailing, and 
commenting on news daily.
Percent of Americans ages 16 to 40 who do each at least daily

APNORC.org

Question: How often do you do each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials are sharing, texting, talking, emailing, and 
commenting on news daily.
Percent of Americans ages 16 to 40

APNORC.org

Question: How often do you do each of the following?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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           phone or computer
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   I pay attention to the way
certain products try to keep
                          me engaged

About a quarter set limits on the amount of time spent on devices.
Percent of Americans ages 16 to 40

APNORC.org

Question: Do any of the following statements describe the way you interact with online content, 
or not?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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2022 2015

Compared with 2015, fewer use news and information because they 
find it enjoyable.
Percent who say each is a reason for using news and information

APNORC.org

Question: People use news and information in different ways. What are the main reasons you, 
personally, use news and information?
Source: AP-NORC polls conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
and January 5 to February 2, 2015, with 1,045 respondents ages 18 to 34 nationwide.
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Mostly similar to my own An even mix Mostly different to my own

More are seeing opinions mostly similar to their own in social media 
feeds.
Percent of Americans ages 16 to 40

APNORC.org

Question: Would you say that opinions you see in social media feeds are…?
Source: AP-NORC polls conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
and January 5 through February 2, 2015, with 1,045 respondents ages 18 to 34 nationwide.
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Misinformation is a concern for Gen Z and Millennials.
Percent of each population
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Question: How concerned are you about each of the following?
Source: AP-NORC polls conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
and September 9-13, 2021, with 1,071 adults age 18 and older nationwide.
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A great deal/Quite a bit A moderate amount Only a little/Not at all

Gen Z and Millennials see a shared responsibility for the spread of 
misinformation.
Percent of Americans ages 16 to 40

APNORC.org

Question: How much responsibility do you think each of the following has for the spread of 
misinformation about current events and important issues?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Stakeholders are seen as equally responsible to address 
misinformation spread.
Percent of Americans ages 16 to 40

APNORC.org

Question: How much responsibility do you think each of the following has for the addressing the 
spread of misinformation about current events and important issues?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Issues related to the broader information environment seen as a major 
problem.
Percent of Americans ages 16 to 40
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Question: How big of a problem do you think each of the following is today?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Gen Z and Millennials view local news media more positively than 
negatively.
Percent of Americans ages 16 to 40
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Question: For each of the following items related to the news media, please indicate whether you 
have a very positive, somewhat positive, neither positive nor negative, somewhat negative, or very 
negative view of that item.
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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A great deal of confidence Only some confidence Hardly any confidence at all

There is more confidence for those running local news media 
companies.
Percent of Americans ages 16 to 40

APNORC.org

Question: Listed below are some institutions in this country. As far as the people running these 
institutions are concerned, would you say you have a great deal of confidence, only some 
confidence, or hardly any confidence at all in them?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Immigrants, low-income people, and Black Americans are not 
portrayed accurately in the news media.
Percent of Americans ages 16 to 40

APNORC.org

Question: Thinking about news coverage in general, how accurately do you think news 
organizations portray each of the following topics?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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Be neutral

Be fair to all sides
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Very/Extremely important Somewhat important Not at all/Not very important

Expectations for the media include traditional news values and more.
Percent of Americans ages 16 to 40

APNORC.org

Question: How important do you think each of the following is for the news media to try to do?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide.
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community discussions

                    Act as a watchdog of
powerful institutions and people
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2022 2018

Fairness and verifying facts still seen as priorities for the news media.
Percent who say extremely or very important

APNORC.org

Question: How important do you think each of the following is for the news media to try to do?
Source: AP-NORC polls conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
and January 5 through February 2, 2015, with 1,045 respondents ages 18 to 34 nationwide.
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Gen Z Younger Millennials Older Millennials

Neutrality of the news media is more important to older Millennials 
than Gen Z.
Percent of Americans ages 16 to 40 who say very or extremely important

APNORC.org

Question: How important do you think each of the following is important for the news media to 
try to do?
Source: AP-NORC poll conducted May 18 to June 8, 2022, with 5,975 respondents ages 16 to 40 
nationwide. 
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